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This one-stop source of life’s little luxuries and daily necessities is one of

the city’s most established shopping centres and is as quintessentially
Cape Town as Table Mountain.

Gardens Shopping Centre is the rendezvous of a cosmopolitan café
society and offers a quiet, personable shopping alternative to the sprawling

malls elsewhere in Cape Town.

Regular customers visit the centre for its unique high-street, boutique-style
offerings — including food outlets, arts and crafts supplies, and health and
beauty stores. There are around 75 specialist shops, ranging from a
tobacconist to fashion, homeware, décor, and gift stores, whose products

often grace the pages of fashion and lifestyle magazines.

We are committed to providing a safe and secure shopping experience for
all our visitors. Our dedicated 24-hour security team is always on-site,

ensuring a protected environment day and night.
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Proposal:

A visual or floor plan must be submitted along with a list of products/services that will
be on display. Final approval of any exhibition remains at the discretion of Gardens
Shopping Centre Management.

Flooring:

Flooring is compulsory. If flooring is not sourced from the recommended supplier, prior
approval is required.

Recommended supplier:

SS Floor Hire / 072 235 5917 / ssfloorhire @vodamail.co.za or carl@ssfloorhire.co.za

Public Liability:

A copy of your company's public liability insurance must be submitted along with the
signed contract.

Contract & Payment:

Only a signed contract will secure your booking. Payment must be received in full no
later than the day prior to the exhibition, and proof of payment (POP) must be sent to
confirm the booking.
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Upper Level: Mall Map
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Court Name

Woolworths 1

Woolworths 2

J&M 1

J&M 2

Escalators MTN

Vida e Caffe

Courts & Rates

Court Size

K), ¢

2X2

3X3

3X3

K), ¢

K), ¢

Weekly Rate (excl. VAT)

R 5500

R 4 000

R 6 500

R 6 500

R 6 500

R 6 500

Weekend Rate (excl. VAT)

R 4 000

R 2 000

R 4 500

R 4 500

R 4 500

R 4 500

Available Plug Point

NO

NO

NO

NO

NO

NO



, [Exhibition Rules

Exhibitions start on a Tuesday and end the following Monday.

Set-up will only be allowed at the end of the trading day or before 9 am of the first

booking day.
Dissembling will only be allowed at the end of the trading day.
Eating or drinking is strictly prohibited at any display.

Approaching shoppers is not allowed and all promotes are to stay in the

designated area.

No plastic tables and chairs and/or camping chairs are allowed.
All exhibitions must be manned during mall trading hours.

Only professionally printed signage and signs will be allowed.

Branding and displays are the sole responsibility of the exhibitor.
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interest-free.

Own it now. Pay later,
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